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A VVLN Sastry, Consumer Behavior in Digital Age, (2019),IDEA publishing, New Delhi, India.
2 John A. Deighton and Leora Kornfeld, (2008). Digital interactivity: unanticipated
consequences for markets, marketing, and consumers. Harvard Business School.
3 Management Association, Information Resources, (2018), Digital Marketing and Consumer
Engagement: Concepts, Methodologies, Tools and application, IGI Global, USA .
4 Flex. MR, How to Measure the Online Shopping Experience of Digital Consumers, 2018,
online , https://flexmr.medium.com/how-to-measure-the-online-shopping-experience-of-digital-
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5 OECD, (2020), Digital Economy Outlook, https://www.oecd-ilibrary.org/science-and-
technology/oecd-digital-economy-outlook-2020_bb167041-en
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Milton Kotler, Tiger Cao, Sam Wang, Colllen Qiao , Marketing Strategy in the Digital Age:
Applying Kotler's Strategies to Digital Marketing, World Scientific Publishing Co Pte Ltd,
(2020 (
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Filipe Mota Pinto, Teresa Guarda, Digital Marketing Strategies and Models for Competitive
Business, Advances in Business Strategy and Competitive Advantage, |Gl Global, US, 2020/
Damian Ryan, (2021), Understanding Digital Marketing, Marketing Strategies for Engaging
the Digital Generation, Edition Number: 4, 3rd, GB.

Dishek J. Mankad: Understanding Digital Marketing: Strategies for online success, BPB
Publications (August 26, 2019(
Godfrey Parkin, 2009, Digital Marketing: Strategies for Online Success, New Holland

Publishers, London.

Subhash C. Jain, Marketing Planning & Strategy, South-Western Pub; 6th edition (2000(
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and control. taylor & francis; 3rd edition.

— Alexander Chernev, Strategic Marketing Management, Cerebellum Press, USA , 8th Edition
(2014.(
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Emiliano Giovannoni , Digital Marketing Planning, Independently published, Australia,

2020.

Michael Becker and John Arnold, (2010), Mobile Marketing FOR DUMmMIES , Wiley
Publishing, Inc. 111 River Street Hoboken, Canada

Guillaume Fleureau, L'emailing efficace, (2013), Toutes les techniques pour atteindre vos
destinataires, Groupe Eyrolles.

Mahmud Akhter Shareef , Yogesh K. Dwivedi Vinod Kumar ,(2016) Mobile Marketing

Channel Online Consumer Behavior, Springer Nature

Yan CLAEYSSEN, (2017), L'E-MAIL MARKETING Créer des messages efficaces dans une

stratégie omnicanal, 4 e édition, Dunod ,

Hongbing Hua,( 2019), Mobile Marketing Management: Case Studies from Successful
Practices, Routledge, Taylor & Francis Group.

Matt HAIG, Mobile Marketing, The Message Revolution, (2002), Kogan Page

Stephen Dann , Susan Dann, (2011), E-Marketing: Theory and Application , 4 ratings , Red
Globe Press.

Annmarie Hanlon, (2016), Digital Marketing: Strategic Planning & Integration 1st Edition ,

SAGE Publication, london.
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.1998
— Bourbonnais. R, Terraza. « Analyse des séries temporelles » Applications a I'économie eta la
gestion, 3e édition , Paris
— Daudin, J), Duby. C, Robin.S et P. Trécourt. (1996). « Analyse des Séries Chronologiques ».
INAPG, Mathématiques.
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— Hamilton. J-D (2016). “Time Séries Analysis”. Princeton University Press, 2016

— Maddala.G.S, (1988) “Introduction to econometrics”, Mac Millan publishing company,

New York, USA, 1988.
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- Cajolet-Laganiere Gerard, Collinge Helene, Laganiere Pierre. (1997). La rédaction

Technique, administrative, et sientifique. 3¢éme gdition. Edition laganiere. Héléne.

- Ferrandis Yolande. (2019). La rédaction administrative en pratique. 6 ™ édition. eyrolles,

France.

- Garnett, J. (Ed.). (1997). Handbook of administrative communication (Vol. 63). CRC Press.
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communication d'entreprise, 6¢me édition, Dunod.
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— Understand and analyse any document dealing with the fields of study.
— Develop critical thinking skills related to analysis and decision making.

— Develop written skills in business contexts.

— Acquire a high level of knowledge of business concepts by using correct vocabulray and
phrases for their specific tasks.
— Develop greater verbal fluency for face-to-face business situations.
tdgllall ddcudl 8ylall
Students must have successfully completed the lessons of S1, 52, S3, S4 and S5. They should have
developed a strong understanding of the basic concepts related to their fields of expertise, namely,
Economics, Trade, Accounting, Management, and Finance as well as improved their verbal
communication skills.
Master 1 program consists of two semesters with 24 seminars, each seminar is Th30 to prepare
students for various professions in companies with a strong specialization in this field.
Bl ggizma
— -Writing emails using formal and informal styles
— Email etiquette
— Practice
— Ethical issues in Digital marketing (1)
— Ethical issues in Digital marketing (2)
— Impact of digital media on the marketing mix

— Impact of digital media on the marketing mix (examples)
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How to plan an engaging website

How to conceptualize an engaging websites
On-page optimization

Off-page optimization

Digital media and marketing principles (1)
Digital media and marketing principles (2)
Introduction to SEM

Site targeting

Campaign creation
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C. Farrall and M. Lindsley , Professional English in Use: Marketing, Cambridge University
Press, 2008.

Simon Sweeney (2019). English for Business Communication. Cambridge University Press,

Second Edition.

D. Chaffey and F. Ellis-Chadwick (2016). Digital Marketing. Pearson Education, Sixth

Edition.

Rob Stokes (2013). eMarketing: The Essential guide to Marketing in a digital world. Quirck

Education Edition, Fifth Edition.

lan Mackenzie (2010). English for Business Studies: A Course for Business Studies and

Economic Studies. Cambridge University Press, 3rd Edition.

Unknown (2005). Intelligent Business Course book: Intermediate Business English. Pearson

Longman.
lan Mackenzie (2008). English for the Financial Sector. Cambridge University Press.
Business English pods

J. Schofied and A. Osborn (2011). Collins English for Business: Speaking. Harper Collins
Publishers.
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— A Littlejohn (2008). Professional English Company to Company: A Task-based Approach to

business emails, letters, and faxes. Cambridge University Press, 4th Edition.

— Bill Mascull (2010). Business Vocabulary in Use: Advanced. Cambridge University Press,
2nd Edition.

— Handouts with texts and exercises to do.
— Nina O'Driscoll. Market Leader: Marketing. Pearson Longman.

— Martin Hobbs and Julia Starr Keddle (2002). Oxford English for Careers- Commerce.

Pearson Education Limited. Second Edition, 2002.
— lan Mackenzie (2002). Financial English. Christopher Wenger publishing.

— ). G. Allen (2004). The Complete Q&A Job Interview Book. John Wiley and sons, 4th Edition.
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— Gerardus Blokdyk , Electronic Customer Relationship Management E-CRM A Complete

Guide 5 ,2019STARCooks.

— Atul Parvatiyar (G. Shainesh ,(2001 ),Customer relationship management: Emerging

concepts, tools, and applications Hardcover, Tata McGraw-Hill Pub. Co, London.
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Christian Uwagwuna ,(2011) The IBM Model of Electronic Customer Relationship
Management Industry Report, GRIN Verlag.

Jerry Fjermestad (Nicholas C Robertson | ,(2003) Electronic Customer Relationship
Management, Kogan Page,

Julie Jacko (2003).Constantine Stephanidis , Human-Computer Interaction: Theory and
Practice, 1st edition, CRC Press

Mahesh S. Raisinghani ,(2003) ,Business Intelligence in the Digital Economy: Opportunities,
Limitations and Risks, Idea Group , London/

Neil Woodcock ,Merlin Stone ,Bryan Foss ,(2003) ,The Customer Management Scorecard:

Managing CRM for Profit Hardcover — Download: Adobe Reader, Kogan Page.
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— Dann, S., & Dann, S. (2011). E-marketing: theory and application. Macmillan International

Higher Education.
— Michel Badoc ,Bertrand Lavayssiére et Emmannual copin(2000), E-marketing de la banque
et de l'assurance, 2 éme édition, édition d’organisation, Paris
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Artech House Print on Demand. Donal O'Mahony, Michael Pierce, Hitesh Tewari, Electronic
Payment Systems for E-Commerce, 2nd edition, , Artech House Print on Demand, 2001

.Margaret Tan, (2005), E-payment: The Digital Exchange, Singapore University Press N

Francisco Liébana-Cabanillas, Francisco Mufioz-Leiva, & 2 More, (2014), Electronic 2

Payment Systems for Competitive Advantage in E-Commerce (Advances in E-Business Research)

.Hardcover — Import

P. Mullan, (2014), The Digital Currency Challenge: Shaping Online Payment Systems 3

Through U.S. Financial Regulations, Palgrave Pivot

David L. Stearns, (2011), Electronic Value Exchange: Origins of the VISA Electronic Payment 4

.System, Springer London Ltd

Dmitry Artimovich, (2019), ONLINE PAYMENT SOLUTIONS: The evolution of Visa and .5

MasterCard. Regulation and development of payment systems in Europe Independently published
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— Marshall Sponder, Gohar F. Khan, Digital Analytics for Marketing, Taylor & Francis, 2017
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— Bill Schmarzo, The The Economics of Data, Analytics, and Digital Transformation, Packt
Publishing, 2020
— Kevin Hartman, Digital Marketing Analytics: In Theory And In Practice, 15 septembre 2020
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Pearson France 2005

Alexandre Steyer, Amélie Clauzel, Pascale Quester Marketing Une approche quantitative,

— Jérdome Bon, Pierre Grégory : Techniques Marketing, Vuibert, Paris, 1995 .

— Naresh K. Malhotra Marketing Research: An Applied Orientation, 7th Edition, Pearson,

New York, 2019

— Jean-Jacques Lambin LA RECHERCHE MARKETING. Analyser, mesurer, prévoir, Ediscience,

1994
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- Bougie, R, & Sekaran, U. (2019). Research methods for business: A skill building approach.

John Wiley & Sons.

- Creswell,). W. (2014). Research design: Qualitative, quantitative, and mixed methods
approaches (4th ed.). Sage Publications.

- Field, A. (2013). Discovering statistics using IBM SPSS statistics (4th ed.). Sage Publications.

- Frenay, M., & Romainville, M. (2013). L'accompagnement des mémoires et des théses : Presses

universitaires de Louvain.
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Creswell, J. W. (2014). Research design: Qualitative, quantitative, and mixed methods
approaches (4th ed.). Sage Publications.
Field, A. (2013). Discovering statistics using IBM SPSS statistics (4th ed.). Sage Publications.
Frenay, M., & Romainville, M. (2013). L'accompagnement des mémoires et des theses :
Presses universitaires de Louvain.
Gavard-Perret, M.-L., Gotteland, D., Haon, C., Aubert, B, & Jolibert, A. (2012). Méthodologie
de larecherche en sciences de gestion : Réussir son mémoire ou sa thése : Pearson.
Neuman, W. L. (2013). Social research methods: Qualitative and quantitative approaches
(7th ed.). Pearson.
Saunders, M., Lewis, P., & Thornhill, A. (2019). Research methods for business students (8th
ed.). Pearson.
Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill building approach
(7th ed.). Wiley.
Silverman, D. (2016). Doing qualitative research: A practical handbook (4th ed.). Sage

Publications.
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Tim Cameron-Kitchen, Luke Nicholson, The Ultimate Guide To Content Marketing & Digital
PR: How to get attention for your business, turbocharge your ranking and establish yourself
as an authority in your market, Create Space Independent Publishing Platform , 2016.

Joe Pulizzi,(2013), Epic Content Marketing: How to Tell a Different Story, Break through the
Clutter, and Win More Customers by Marketing Less Hardcover, McGraw-Hill Education,
London.

Robert Rose, Joe Pulizzi, (2011), Managing Content Marketing: The Real-World Guide for
Creating Passionate Subscribers to Your Brand, CMI Books.

Rebecca Lieb, (2012), Content Marketing: Think Like a Publisher - How to Use Content to
Market Online and in Social Media (Que Biz-Tech) 1st Edition,QUE, USA.

Dawn McGruer , John Wiley, (2019), Dynamic Digital Marketing: Master the World of
Online and Social Media Marketing to Grow Your Business Relié.

Top 129 Content Marketing Tools, Byron White, (2015), LIFETIPS.COM, illustrée

Susan Gunelius, Content Marketing For Dummies (2011); Dummies.

Joe Wilson Schaefer, (2018), Content Marketing: Essential Guide to Learn Step-by-Step the
Best Content Marketing Strategies to Attract your Audience and Boost Your Business

Paperback.
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— Understand and analyse any document dealing with the fields of study.
— Develop critical thinking skills related to analysis and decision making.

— Develop written skills in business contexts.

— Acquire a high level of knowledge of business concepts by using correct vocabulray and
phrases for their specific tasks.
— Develop greater verbal fluency for face-to-face business situations.
tdgdlall dacudl oylall
Students must have successfully completed the lessons of S1, 52, S3, S4 and S5. They should have
developed a strong understanding of the basic concepts related to their fields of expertise, namely,
Economics, Trade, Accounting, Management, and Finance as well as improved their verbal
communication skills.
Master 1 program consists of two semesters with 24 seminars, each seminar is Th30 to prepare

students for various professions in companies with a strong specialization in this field.
Balll Ggizma
— Definition of Digital Marketing Management
— Skills of a Digital Marketing project manager
— Social Networking
— Use of different social media platforms
— Definition of email marketing
— Strategies

— Ecommerce management
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Ecommerce marketing strategies
The selection process
Types of job interviews
Academic interviews
Dos and don'ts
Common interview questions
Practice job interviews
Role plays
saduns (1435 ]| Adyylo
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C. Farrall and M. Lindsley , Professional English in Use: Marketing, Cambridge University
Press, 2008.

Simon Sweeney (2019). English for Business Communication. Cambridge University Press,
Second Edition.

D. Chaffey and F. Ellis-Chadwick (2016). Digital Marketing. Pearson Education, Sixth
Edition.

Rob Stokes (2013). eMarketing: The Essential guide to Marketing in a digital world. Quirck
Education Edition, Fifth Edition.

lan Mackenzie (2010). English for Business Studies: A Course for Business Studies and
Economic Studies. Cambridge University Press, 3rd Edition.

Unknown (2005). Intelligent Business Course book: Intermediate Business English. Pearson
Longman.

lan Mackenzie (2008). English for the Financial Sector. Cambridge University Press.
Business English pods

J. Schofied and A. Osborn (2011). Collins English for Business: Speaking. Harper Collins
Publishers.
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— A Littlejohn (2008). Professional English Company to Company: A Task-based Approach to

business emails, letters, and faxes. Cambridge University Press, 4th Edition.

— Bill Mascull (2010). Business Vocabulary in Use: Advanced. Cambridge University Press,
2nd Edition.

— Handouts with texts and exercises to do.
— Nina O'Driscoll. Market Leader: Marketing. Pearson Longman.

— Martin Hobbs and Julia Starr Keddle (2002). Oxford English for Careers- Commerce.

Pearson Education Limited. Second Edition, 2002.
— lan Mackenzie (2002). Financial English. Christopher Wenger publishing.

— ). G. Allen (2004). The Complete Q&A Job Interview Book. John Wiley and sons, 4th Edition.
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POULAIN Gérard )2000(,Projet et innovation-méthode HYBRID pour les projets innovants

Coll. Technique et scientifique des télécommunications, mars.
u.\.]a.-w.lﬁ a?m){—w?” ZGL.&:Z" m aa)u.l‘ 5‘)‘3‘ J..A._‘.b 4(2016)%3@‘ ‘5.4.&_“ w -
Harold Kerzner (2019), Innovation Project Management, Wiley, New Jersey.

Gregory C. Mclaughlin (2016), William R. Kennedy, Innovation Project Management
Handbook, Taylor é Francis Group.

Alan Webb (2017), Project Management for Successful Product Innovation, Routledge,

London & New York.
A.Robinson S.Stern L'entreprise créative - Editions d'Organisation, octobre, 2000.

Jean-Pierre Filidtre , construire un projet d'information, 1997 - 2009,Aditec Pas-de-Calais —

CEEI

Projet et innovation - méthode Hybrid pour les projets innovants de Poulain - Hermes -

mars 2000.

2024 -2023 : denalatl 2iudl 59 3y Bagad 1wl ol gic it dnale siucusl!



&) Gigd Sl Olge
AL RPN |
Aol | plaill By B gl el
1.2 Lol g2 0l
B Fluadl Gaguddl BoU) ol
06 :o
03 :Jalall
g ipuladl Lo
soelatl EIRVY
o0 oSetay w8l (Flgall llpuald ¢l adl SlSslu s e hols CIlall 05w (uliall alesl e
Leeluall ol all Cadlge Julos (o Sty (S Bueliyall ladell (@301 JLas¥l 81518 5yls] wd
(Bl £linall 3sgudl] Al dasdl oLy J2¥ (s 9 ASTY]
ttugllall Adcud | ylatl
B31951 sy 88,01 39wl @palanll LS (1955 of lllall e
Balll Ggizma
(Flaal) Gagaedll By -(flivall Gaguell poiin) (Flivall Gugudll Lapls —
e lpall Goud! muuds —
Plle 8,551 Jolgally (daiadl e padl Jslus —
(sl el adl ol 2 les —
Acliyall Slmtdl yglasg 3yls) —
Aelvall Slztiall a9l lgid 3510) —
Al sladell Auasguddl cLasYI By)ls) —
Sladl oliss Jde (ooladly pauwdll dwliw —
laiell 9 ASIYI Araadl 3l0ly (08,01 (£lall Gssudll J) Jlasdl —
g3l Ay - A g a7 1081 - Aagall 7 15381 )iz 19385 Bocanll i) Jlaall gagandll ailias —
(posiad ) &y
(aedl g Al O8U ¢ quall) 8,01 pmall § P4 gigudll o sobas —
(Fleiz¥! Jialstll adlse pe -seo -ccp) (£livall Gigwill 08,01 Jlas¥l cilgs —
ol DA -l aB¥y sl los Jlee¥l Bigua ) (flivall Gagudl @8, Jlas¥l olgid —
(o AT cpydl -2, Ll g ASTY)
Bl Jles¥l olalail 3oguddl LMl —

2024 -2023 : denalatl 2iudl 60 3y Bagad 1wl ol gic it dnale siucusl!



Jles¥ly (%60) (o 9ydd ezl 0353l Bolll Jame ulasg Gile lial + et uds jpuddd] 4yl
(%40)4 >l
sl

— Jared R. Fabac The Industrial (Marketing) Revolution: How Technology Changes
Everything for the Industrial Marketer.Kindle Edition, iUniverse, 2013

— Philippe Malaval, Christophe Bénaroya, Gabriel Szapiro, (2017), Marketing Business to
Business - Marketing industriel et d'affaires, BtoBtoC, BtoBtoE, BtoAtoU - Grand Format,
Se édition revue et augmentée , Pearson France.

— Fred Geyer, Joerg Niessing, (2020), The Definitive Guide to B2B Digital Transformation:
How to Drive Uncommon Growth by Prioritizing Customers over Technology
Paperback, GlassFrogBooks, (Hawthorne, CA, US.A.(.

— Yuan Gao, (2004), Web Systems Design and Online Consumer Behavior, Ramapo
College of New Jersey, USA), Idea Group Publishing.

— Jasleen Kaur, Digital Marketing Industry in India, 2020,

2024 -2023 : 4ozl diud! 61 o8y Gogud  Awlll Ol gie alidl daels tduwsd!



&) Gigd Sl Olge

R PPWRORT

Bl ot By sBum s el
1.2 Lol g2 0l

SEM il SlSymma §a9-ud B3I sl
06 :o

03 :Jolall

Soga> ipuladl oo

spelad| IRy
i) SlSyma § L1 Ul (ot aBlll Loy syl oy 8305 ¢po Allall (S -
(Adle 8elaS ol Aegdie Ade| ML slucl -
Lt Lalyall alse Ssiun e Blle 255,00 Il Jyuasll -
rduglbll dawd | oylall
S Vg 08, 3ogul!l lisolinls 33500
Balll gz
2ygoel) 10 Jolidy :SEO el &lS e Cytusses
s dl Ol i=a Jos -
i) e § raidall aBsll s e Boe Ll Jalgall -
pllas - DMS 55Usd1 8ls] allas - CCMS wligSLI goima Byla] pllas) CMS (ggaxldl 8ls] dalasi -
{(DAM a8 )31 Jguadl) 815) allas -WCMS gl (ggizma 8yl5] allas -ECM A3l (g5ima 3515
(At I LIS 28GS bty Aucts I lalSI adss il gal) 2 Liall cole S Judons -
flmdiall dyu=ig adoll Loyl gy dwatia -
imdl Blme § aedall adgat]l Sl Al -
gl 1 Jolidl :SEA e | &S yma pe Y|
fimdl e g Aegdall AV ezl ¢ 1931 -
e dl Sl ma pe Acgdaldl LM el (Lid) -
o dl S yms pe degdull AN CMlall 9 s -
ekl Jslill :SMO £ leza¥! Loyl aslung (pruss
‘{Flea¥l ol lain Jos -
¢ Joluld 18 gaazell 3,l0lg ¢ Lad) -
(el Jplos) el 5 Aubes Jugud -

2024 -2023 : denalatl 2iudl 62 3y Bagad 1wl ol gic it dnale siucusl!



(sl Jols) goamll 143 ddee 253185 -

Jolad) ddae 868 wlid -
JLacy (960) 53l sl ¢330l Sl Jutme alisy Sl oloeinl + yoiane wus spupedil] Aisylo
(%40)4 >l
el

— Subhankar Das, Search Engine Optimization and Marketing, CRC Press2021
— Todd Kelsey (2017), Introduction to Search Engine Marketing and AdWords, APRESS,
lllinois, USA.

— Stephan Spencer & al (2022), The Art of SEO: Mastering Search Engine Optimization, 4th
edition, O'Reilly Media, Inc., USA.

@8y Fagud ol Gl g

2024 -2023 : denalatl 2iudl 63 3y Bagad 1wl ol gic it dnale siucusl!



S 2 el |

] pelaid) Bus g gl ot
1.2 5 &gt 3yl

@By Esguddl Slezma g 8L e
05 il

02 :Jolall

Gogsa> ipeladd| las

oelazll ol
0| Basadll Jlma 3 limand! ol aluiialy dhe (iyaill o ullall (S5
g llal | Al Ciylall

Bl (g gize
Szl Bagud lizmayy —
ol e pe Gyl Slimay —
Pl Loyl St e sl iy —
a8 Il EMaselg UMY lizxayy —
9 A wylly Bsgeed!) Anadl lizmayy —
CRM Silizmays —
iyl 3 Bagandl] )ls] Slimayy —
ety 3o udll pnlie wilizmayy —

JlacHg (%60) oo gyed L}?,U\ O3¢3L sl Juase olasg él—(r Oleiel + et ©udd 2@.}_.4.5.7." lu?'.).b
(%40)4 sl

sl
Blll e lmanl sl gilsa uslic —
alydl Jome ilizmandl Lalidl 20s¥1 —
limenl sda lasly alusial Je acbud @ eed, )l Laslugll S —

2024 -2023 : denalatl 2iudl 64 3y Bagad 1wl ol gic it dnale siucusl!



@8y Grgud s fulll Blgie

SJLE :gw‘.\.««.]‘

il | ol Bus g :Bus ol ol
1.254'3 30l

dasendl SULed!) s 8ol el
04 o,

02 :Jolall

o> P,g.la.ﬁ‘ b

PIEEL (U INVY
Lol Lol dsetael ci¥lmay SLal ) Jelenll loal oo dptall @las —
LSl tigmedl abill St zeqie @lal —
L Bolaredll Lesellan g Lsses B3ylog Leelgily Loseuall bl agin Adya0 —
s @glall Adcud | 3ylall
JY MYy Lol Slsalanls Lebe 0680 o Ul e mgy

Balll Ggizma

Aol Sl § devie —

Aasall Sl clolasialy ysbass glel —

BUS ) e s Al Hadeall ULl 8ylols ulais —

(HADOOP- SPARK) = Liled! o503 Aalasi —

)bl Tais — blall iyl aielsl)) Aaseall cbld! Axllas Gyl —

(HBC)aadlall bl welgd dalasi —

R 3 SAS zalys as HADOOP fas —
Jlac¥ly Bpslmall Al 03l Bolll Jurs wlasy Gl Olxial + el @ spuedd] ddsybo
Aupdall

el

— McAfee A, Brynjolfsson E, Davenport TH, Patil DJ, Barton D, Big data: the management revolution,

Harvard Bus Rev. 2012

2024 -2023 : denalatl 2iudl 65 3y Bagad 1wl ol gic it dnale siucusl!



Jaseena KU, David JM. Issues, challenges, and solutions: big data mining. Comput Sci Inf Technol (CS &
IT). 2014;4:131—-40.

Zephoria. Digital Marketing. The top 20 valuable Facebook statistics—updated November 2018.2018.
https://zephoria.com/top-15-valuable-facebook-statistics/.

lafrate F. A journey from big data to smart data. In: Digital enterprise design and management. Cham:
Springer; p. 25—-33. 2014.

Lenk A, Bonorden L, Hellmanns A, Roedder N, Jaehnichen S. Towards a taxonomy of standards in smart
data. In: IEEE international conference on big data (Big Data), 2015. Piscataway: IEEE. p. 1749—54. 2015.
Tsai CW, Lai CF, Chao HC, Vasilakos AV. Big data analytics: a survey. | Big Data. 2015;2(1):21.

Chen M, Mao S, Liu Y. Big data: a survey. Mobile Netw Appl. 2014;19(2):171-209.

Ma C, Zhang HH, Wang X. Machine learning for big data analytics in plants. Trends Plant Sci.
2014;19(12):798—808.

Borne K. Top 10 big data challenges a serious look at 10 big data v's. Recuperat de. 2014.
https://mapr.com/blog/top-10-big-data-challenges-serious-look-10-big-data-vs. Accessed 11 Apr 2014.
Manyika J, Chui M, Brown B, Bughin ], Dobbs R, Roxburgh C, Byers AH. Big data: the next frontier for
innovation, competition, and productivity. 2011.

Pouyanfar S, Yang Y, Chen SC, Shyu ML, lyengar SS. Multimedia big data analytics: a survey. ACM
Comput Surv (CSUR). 2018;51(1):10.

Cimaglobal. Using big data to reduce uncertainty in decision making. 2015.
http://www.cimaglobal.com/Pages-that-we-will-need-to-bring-back/velocity-archive/Student-e-
magazine/Velocity-December-2015/P2-using-big-data-to-reduce-uncertainty-in-decision-making/.
Maugis PA. Big data uncertainties. | Forensic Legal Med. 2018;57:7—11.

Saidulu D, Sasikala R. Machine learning and statistical approaches for Big Data: issues, challenges and
research directions. Int | Appl Eng Res. 2017;12(21):11691-9.

Wang X, He Y. Learning from uncertainty for big data: future analytical challenges and strategies. I[EEE
Syst Man Cybern Mag. 2016;2(2):26—31.

Villars RL, Olofson CW, Eastwood M. Big data: what it is and why you should care. White Paper IDC.
2011;14:1-14.

irst international workshop on BIG Data software engineering. Piscataway: I[EEE Press; p. 26—9. 2015.

2024 -2023 : denalatl 2iudl 66 3y Bagad 1wl ol gic it dnale siucusl!



&) Gigd Sl Olge

R PPWRORT

28 Lasiud! alaidl B g B gl osal
1.2 (ol &gt ]l

2, STl S (9308 3541 el

02 o,

02 : Jolall

Sogwa> ipuladl Lo

PIEEL (U INVY
A pnbiall A 5ae g 0 e ST xSad oy il Lia oo
 2,Sall 28U Bgin igilall edasall —
Loylon 2428y Boanell on LB auaws 3l 2SBY) —
Altdly L lipall 48U 3920 —
Lo cnsiiad | (olied ¥l Aam Oluty Lalgimag Lpandsy Godmll sda Aumguns 510l —
 Wgllall Aud | Cylal
5 2uslill 0936 5 et O93lall cilallagan ey 2ol Bwludll G8ylall CI (6 01650 o
el (g5l8
Balll gz
LasLaslg 2, Sl 2SI oy s ¥ ygmkl —
2, Sl LS Sle gydia Byl L el —
G 5lydl pnyidll § A, Sall AU culsd Ul penll —
Aylally due ligall 3,80 ASUL 3941yl 1 el —
Jles¥ly (%60) (o 93dd ezl 0353l Bolll Jame ulasg Gile lial + et el jpuddd] 4dsylo
(%40) 2 5LI
ra
S aaall g 3ua¥) g edall Slaiall calsll 2l : 2, Sall LS 3530 2Ll Al Hosl —
2005 2, 8e¥ |y | ol
o 8yletlly diaill Colgmdl d8lasy Lady deliall ASall dbgslal Lloasell (uiema sldg D> —
2000 &%cze! Analaedl Sl (ot y3) 3, Sall 48U Bo a0

2024 -2023 : 4ozl diud! 67 o8y Gogud  Awlll Ol gie alidl daels tduwsd!



&) Gigd Sl Olge
R PPWRORT

2ua 891 ol uimg Byl el
1.2 B g i3yl

o8yl Gagudl §Bgus Bl e
01 ol

01 :Jolall

S 6 + 9 sprlatl] L

PIEEL (U INVY
:dV 8ol sda (sgime b,
i)l Gagadll § Rl clalaidl Gylasll =
Al Sl AL 08,01 ayadll slgn e Lo o G legibgall Glazll =
igllal | 2acull blall
03,01 Bl bl Lals (3555 o ! e gy

Bl (g gizme
(e gl yoill llaiial «JLd1 35m8) il umall 3 sgall loins
Lyt alall L glgiSall (Lol Braladl GLadll) Lrgleisidly 3ran Gagandd Susi> Slomalinl —
(Bagiztl g3l
(Gl Gugudll cabldl e @lall Bigudll) Gigudll LirgleiSa slas Bupas lSaSS
(ol Gl 33all Gagudll ¢ Blisad) Ba9ual
- Atrtificial Intelligence And Machine Learning, Voice Search Optimization, Interactive
Content, Micro-Moments, Influencer Marketing, Video Marketing, Chatbots,

Personalization, Social Media Advertising, Virtual And Augmented Reality...

sl
KN 5.0 Bagudll (@alll j5e 684 Aazys (lolidiwe Olgals LLrbinS lolona HligS culed —
2022 g9,4b lee Jio Aslud¥l s § Austl L gliSilly (£lida Y
2023 ,Sall Hls  ele cdlall e ol da )5 (08| jandl 3 39wl (g3l (Tracy | Tuten —

2024 -2023 : denalatl 2iudl 68 3y Bagad 1wl ol gic it dnale siucusl!



Charlesworth Alan, Absolute Essentials of Digital Marketing (Absolute Essentials of
Business and Economics) 1st Edition, Routledge, 2020

Claire Gallic et Rémy Marrone (2020), Le Grand Livre du Marketing Digital, Dunod, Paris.
Kotler Philip, Kartajaya Hermawan, Setiawan Iwan. (2017). Marketing 4.0: Moving from
Traditional to Digital. Hoboken (New Jersey): John Wiley & Sons.

Stokes Rob, E marketing: The Essential Guide to Digital Marketing (6th Edition), Quirk
paperback, 2016.

Dave Chaffey, Fiona Ellis Chadwick, Digital Marketing Strategy, Implementation and

practice, Sixth edition, pearson, 2016.

2024 -2023 : denalatl 2iudl 69 3y Bagad 1wl ol gic it dnale siucusl!



2 A gl

dola] : peladdl Busg

B e 55 es 7935 il dalys 1 BlL
30 ;o I

4:Jolall

M&jé}}gﬁ#w‘hﬂd

2024 -2023 : deanalet! diud! 70 8 Gagud Al olgie alid) dae > tdwwdd!



<LBLasYl / sgdall -1V

Adlall Jusi[ L & 5l Ol 5 Al Ay (0 sSHIL A8 ild g dalaie (55 Ol oy

(Sslz) Jam)

2024 -2023 : deanalet! diud! 71 8 Gagud Al olgie alid) dae > tdwwdd!



5).44.'1'&4 Z‘\-Q‘.S SJ.\.-w -V
oasaseidl § ¢peSL dvall A g2 lueldl 88,810 (o paded JSI
(myLily sl o)

(33,4 £330l ccult)

YR\ SJ.MJ*‘:*GSJ"D

g@paé g.b ;u.@m ‘QM\J‘
LAY 1970/01/14: Sl e G s

2024 -2023 : 4ozl diud! 72 o8y Gogud  Awlll Ol gie alidl daels tduwsd!



a.dahmani @univ-chlef.dz

0699138947  :iilgdl g (o[5S &yl

Al daaly s Aba¥) du gall

(&...oaaddlly Lo Jgaand) G by g oail) day Lag il )sclalgdd)

gaaddl) Lele Jgwand) & U g )
i T ]
Dwaall ) o3le ) 1992 5581 | (DEUA) dgskaill <l [l salgi |
~Juee) 5l - jull o gle 2000 O s> oaibonlll-2
RN . 1o La
Al 933 jlady (3 g 2010 s Dl ]
sl sle 2016 s> o) 55822
Dl o gle 2018 s> =l Jalill -3

() piall 3 pall) Asigal) Ay g hansl) il S
B o[ 9 SN (B gaudt llglianal) & gl (B gt A gudtl) e glaall ?LBDLJ.\A.“ gall -1

(o[ I A Al

(S g e slaall L ol ¢S5+ Agalal) cilalaia¥) -2

P RY{ SJ:“"MJ*‘&GSJ"D

2024 - 2023 : denalat! Al

i (IS Jjéé sl ‘QM\J‘

AL G 1976 /01/07 s dsadl (lSa g gl
k.bennafla@univ-chlef.dz .00213772460914:<iilgl 5 [ 5N & )

73 ) g fulll Ol gie L Analer sducsl




KILA P IR

Al daala daba¥) A gal)

(F...oaadill g lgule Jgant) gl g g il day Lag gz pail) ) scilalgd)
1998 : il

2001 : pwrlo

2008 : o) 553
(Ennn. B jaal) ) gall) Asigrall A g8 1) g LAY

Galslide £ile . d ol 3ygud . Bpgdl) Sigt . gl Jota, plal) Gl Lmmgee

B_palida A B s

Cpll ) o ol s Al A

LA dawall 1981/05/22 sabeal) (lsa g gl
n.charef@univ-chlef.dz / 055027 25 95 :iilgl g (35N & 00
A 2A

2024 -2023 : 4ozl diud! 74 o8y Gogud  Awlll Ol gie alidl daels tduwsd!



Calal) daala sdolual) A gal)

s lalgdd)

53l s ¢ 2003 O sa dulle kit By Jatl 2 slall 3 Gl Sales
Bl dasla 2007 nsST ¢ st Ganadd Ayl aslall (4 piivalall 3algs -
30050 dadla ¢ 2014 Laessnd (B gl anadli Ay il o lall & o)) giSall Balgd -

L“Qs}.] R duun dada (2016 srannd MG g anadd il ?ch Lﬁg;"“hj‘ d:m:d\ Balgd -

bl

2022 daliga 4755l A6 As, N AE al

(e 3200 3 gall) gl i g ) i
) i L sn Juel 6 palaa anadilly (s fiasal) il
2011 2008 | dea 3o Jueel 3 palaa 4 lad asle 40l dud) Kl aLaEY)
2017 2016 | dga oo Jueel 5 palas Gosnd il le ST A | Adlal) chlead) gy g
2015 2009 | dga sa Jel 3 palaa o g ZAIGED) AL (8 ol dngia B 5
; Gesmil
2012 2009 | dga o Juel 3 palas G s AN Aol | & gl Qi) AT
2011 2009 Aginlat Jlac Gt A Aaul) | Ay gl G ga ag jliie
2016 2014 3 yalaa Gasnd e (oW A | 3 peaal) (g el culuiEs
2018 2010 | dga o Jacl 3 palas G gt 3] La Al A50) A g yKIV) 3 jlall
2016 2010 | 4dga o Jucl 3 palas Gt 3] e Al A5 =luall (3 gl
2018 2010 dea s Jlac 4 lad asle 40l 4ad) o gl
2023 2016 | dgage Juel  Byualae | leadl Groud Sile JoWI A | ALl coleadll Gy guss
2023-2016 | 4> 5e Juel + 3 pualas Gleadl) Gy pot AAAN 2a 5 A 33 sl
2023 2016 | dga e Jlael 3 pualaa | Adsosladsddle sille ¥ Al A g yKIV) 3 sl
2023 2018 3 yalaa A yladll o slall o) 53S0 Al i g ySIV 5 sl

YR\ SJ.MJ*‘:*GSJ"D

2024 - 2023 : denalat! Al

slalaly Aol Al ady)

caladl —az2dl sl i 1982/04/17 sadlaall (lSa g

75

@5} Bgud  fwlll lgie

L Analer sducsl




k.belalia@univ-chlef.d; 00213-553-14-86-03:iilgd g (350 & 2l

(1) oed 0l 3312l 480
A Glall des o e dralr ) pley 4yl 2o 31 plal 1S Al dwc gl

(F...oaadill g lgule Jgant) gl g g aill day Lag gz pail) ) sclalgdd)

makall —aadl ol 5yl 26 2001 895 LAy dxaall pole Bxi IS B2lgs @

il Jes o de daslr (2005 aksr (Jlesl 3)15) GallZ il pale (30 uilaalll B31g0 @

ot e Amalr (2008 oz il sy L8 G212 a8 aslall 3 0 el 33140 @
kel ey

il Jeg o R daslr ¢ 2018 Ol ISV polall (3 tpghe 018D S3lgs @

Gladb ey oy de daalr (2020 8L el ool S31gs @

2B A gdal) 3 gall) duigaal) daa o1l il Sl

sdg el aplall and 3 (i) -

(b oyt / Slos) Bagad / bl gl / 3o ASTH B5ltll /- o) Gagandll /(IS sliatdl / lat oLl |

a5 A SJ:“"MJ*‘&GSJ"D

2024 -2023 : 4ozl diud! 76 o8y Gogud  Awlll Ol gie alidl daels tduwsd!



S5 dana sill) Al

AL s 1986/08/03 :2Duall (lSa g F

0662643682  m.tergou @univ-chlef.dz: <&\ 5 (o[5S &)
| udalaa M 34

GLAN, (e 5 0 g Ay R

(&...oaaddll g gale J gand) g by @il dala g i) ) sclalgdd)
Lalad) o gle 2018 A ralad) Jalil) Balgd -

Lalad) o gle 2016 A casle o) ;9883 Balgdi -

90 e g Alla (2012 A ¢ pfiwalall Balgd -

Adle 2009 i ¢ [Uuad Balges -

Blia g dada o gle (2005 A (b IS Balged -

(B jaal) ) gall) Asigral) A 58 1nal) g LAY
BB R Eg -1l

SPSS gl s b 4l g clialat

SPSS gl [z (o dadiia cilipl’ -

ikt slaa) -

Gl as 8 Jalasi -

Giludaral) Jalasi -

2024 -2023 : deanalet! diud! 77 8 Gagud Al olgie alid) dae > tdwwdd!



2024 -2023 : 4ozl diud!

PR SJMJ*‘&GSJAD

$9[] sxia sl anay)

81530k 1969/03/ 28 :3al) (e g F
m.nouri@univ-chlef.dz :<&ilgd)y [N &l
0772193704

(lad) antal) S 24

ALY daaly ALY A sal)

(&...oamadill g lgale J guand) fo g gz ail) day Lag il )scalalg )
1993 L el panadd Al g 4yt agle (ulliad

1997 el asle piivale

2005 sl pgle o) ;38

() piall 31 gall) Asigal) Ay g hansl) ol S
AN g Abuad) G seatl B VA Cilaad -

ds gall et

s gl ALl

bl Gl dpagia-

il plaall alli[

SN s aill g Jualyl

gl

78 ) g fulll Ol gie L Analer sducsl



4510 ZMJ.«ASMCJJM

Gha 8aa sl andy)

CALEY ¢ b Y gL 1985/09/27 1 5xall (NS g oy U

0671.08.52.25 / h.meziane @univ-chlef.dz :<igd) g (3N & )
| udalaa M 34

aldd) ¢ e g1 o A dzala ALY s al)
(..ol g\l guan) g g il da Lag g7l )l abgu

2007 s> Alle pawadi 4 lad agle (ulad -

2010 A Al g3 ety Byl el Ay ot Ay e p gl pilwale -
2016 ke dbad) ool of jgiCa -

2018 sl alad) agle ) Jalill -

Gagmatl) (A gal) B Lol cclladdd) G ga 2 (Fll..... A el ) gall) Arigeall Lop o )l il LaSY)

G sml)) e Aabuad) llgional) & gl ¢ Batdg Al B g (Ol 3 aa clBlal) 51 ¢ Sliall

e lial) A glial) cailiaadl dia ) gy cdweugall e s gall puaead ¢ A8 9 ALl 9 5SIY)
il jlafiia) S ¢ S SLad)

2024 -2023 : 4ozl diud! 79 o8y Gogud  Awlll Ol gie alidl daels tduwsd!



saall A5 B paell puatidia zd gal
dlian g3 1ill] any)
alidl 1979/01/24 < Dual) GlSa g g b
d.mediouni @univ-chlef.dz / 0667417351 :<iilgdl s (35S )
| 5_aalaa 53wl sdus

aldl) dnalasdalal) A gall

(E...oaadil) g lgale J guand) Fu U 7 il azg Lag gz il )sclalgdd)

Ll e g o da 22ala2002 Sl Y1 3 1) el 3ale s

500U Cala a4l 2005 sl b sicale salgcd

3 8 all Aadlas 2016 Olsn Aulall o slall 8 o) i€l soled

(E)nnn. B jaal) ) gall) Aigral) A g8 1anal) g LAY

i) (G geull e ¢ B Gy geutt cellgiunal) & gl ¢ Gy gaul] (yily 31 BN 30

2024 -2023 : denalatl 2iudl 80 3y Bagad 1wl ol gic it dnale siucusl!



saall A500N B juedl palida zigal

iy 1983 /03 /05 M| (g 7,5

0778070226 asiali@univ-chlef.dz:ailJly 9 ASTYI sl

" ol Sliad s J

sl pgleg doylmtll, Gabiaid ¥l pglall S A Lo Al

(). pasaimilly. e Jgsam!l by il waleg gl )il sl

il Aaale 2004 el JT Dhe| (asazes iddpdatll daaladl olulyudl Sals ™

il i) daaly 2006 Aligr (Jlasl 8y1) 1 pasass  pudll agle (3 :udlucdll 3oL ™

Al daale 2010 jtades (Ao 8yl § Bagaud i panmsed Ayletll aglall §:pruwar Wl Baliss ™
_ali ooy o Laol> 2017 sy (Aalimad¥l aslall g6l jeaSudl Balls ™
el degs o dasly 2020 Gail> raladl Jealddl als ™

(Lo k | 51901) Al i g el o Lo
Aol 8Ll (poged -

Boedl Aoy -
LoLad¥ Ll -
Jodl Baguddl -

Adeull JlaeHl 515) -

2024 -2023 : 4ozl diud! 81 o8y Gogud  Awlll Ol gie alidl daels tduwsd!



saall A5 B paell puatidia zd gal
e luff] ) g 1 ill) aa)
B Cpmy 1981/11/23: 9504l (lSa g fa U
r.ensaad @univ-chlef.dz/0554388628 : gl 5 (5[ 9 A<M &yl
KILA P IR
caldl) daala sdubal) dwgal)
R K\PIAY
(Bl) Axala2004) ) s2/Alke (anads 4y jladl) o glal) (A (i Uusll
(BL) Anala2007 ) saions/ B2 gz panad ¢ Ay laill aglal) A pficala
(LA A2ala2015) B2 g pawadl agle (B o) giSa
(et 3 sl gl o ) i
Jlas i 313 s pall sl (Al (B ga ¢ o] ) (B o ¢ (B g

gl 4500 SM%&GSJAD
e 1Yy aladl 1980 /1T /12 1Ml ¢i8a g yls
05517552 32 / s.merkache@univ-chlef.dz:cast iy o AT wy !
I 8ypolome 83liwd sagJl

calad) Anale sl pgles dylmtll, 2aLiazd ¥l o glall A0S Aol dupll
(). sasaimitlg.lpke Jgsamdl by gouid dasles il )il sl
ksl il o e Al 258 1999 Ol 595 —aldly danall psle Zas LIS S5les
caals = Jew o ds Al 2002 i — peedld IV 2SeY) (3 Bkdod) Rmald) Ll S5lgs
ke = ey o A Aealt 2004 2 —Jleel 315 JallE el psle 3 Bsles
ks = ey i 3aalg 2007 2 —Jlesl 3)1s) GallE el pole (3 el B3l
caals = ey e Aaalt 2017 mw - o psle allZ a3 oljsSTUl B5les
St o e dralr el psley Blnlly BULSYI plell BJST el psle 3 ) sl ol
30-12-2018 3 wals
(e gtk | 31 9k1) Bl A gl ol LS -
ceedlal  Slonill Bageud ¢ Baganlll Eigzmy ¢ ALY ¢ el gle ¢ lebenll Eigomy (193 Bagad
¢ Juidd) Bagudl!  Adsguddl Sloghall plas ¢ Jlael 8ya) 5o ¢ Rolall DMLl  Aussoiodd| pasds
Fesall g

2024 -2023 : denalatl 2iudl 82 3y Bagad 1wl ol gic it dnale siucusl!



gl 45 SJ_)MMJ_AA&GSJ_AD
salaa zild sl g Al
Al (23 1979 st 28 0l GlSa g f
fmedjahdi @gmail.com / 0661270857 :ilgl) 5 o[98 &l
(Al anlad M 140
aléd) daala sdalual) A gal)

(E&...oaaddl) g lgle Jgaad) o b gz palll g La gz oAl ) sclalgdil)
2002 <alall daadla :Jlae Y15 13 il

2007 _rae- 43S daals (35l Hriuala

2011 -3 i adl daala 1 e Y15l o) 53S0

2013 lall daals 1 malal) Jaaldl

2018 :43auy

(... A dall 3 gal) ) Asigal) dpn o100l Cilp i)

sl Gl - 3y gl

aosil dakail 35l - ellginal) @i

Al Ladall dpasil SN B Iy

51 3 Vs A7)0 - Gogmal) 3 VIS A7) 50 - el Can ) dmgie - Gl slaall alas
A gal) JleeW 3 180 - Jlae )

2024 -2023 : denalatl 2iudl 83 3y Bagad 1wl ol gic it dnale siucusl!



ZPNES [ PET R (JEAEPA (30 POPIPRY]

@8y B9 s Awlll lgie

oSl sl 4858 J 95auns + el s

233Lally oyl 23Lally Wl

(! e o ) &S ee

ddabal ly oyl

Aenold! sl oot

@5sLally fu,lll

2024 -2023 : denalatl 2iudl 84 3y Bagad 1wl ol gic it dnale siucusl!



L gl B9idl 5Ly 1,- Vil
(851 590 Wgzell (oSl (oo yat Alddl Al § add 585 5 pslall)

Ol el dido o1 Az g el &l 859 (g1, -VIN
(851 390 Womell (oSl (2o pat ALl Azl § add 585 B pslill)

2024 -2023 : denalatl 2iudl 85 3y Bagad 1wl ol gic it dnale siucusl!



