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2. Thomas L. Wheelen, J. David Hunger, StrategicManagement, Pearson Education, Inc, 13th

edition, 2012.

3. Charles W. L. Hill, Gareth R. Jones&Melissa A. Schilling, (2015), Strategic Management,

11th edition, Cengage Learning.

4. Fredr. David and Forestr. David, (2017), Strategic Management: A Competitive Advantage,

Approach, Concepts and Cases, 16th Edition, Pearson Education

5. Drummond, Graeme , (2001), Strategic marketing: planning and control. — 2nd ed,

Butterworth-Heinemann.
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1. David Gotteland & al., L'innovation : de I'idée au lancement - Créer et développer un

produit ou service nouveau, Dunod, 2017 .
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11. Ph.Kotler et all, Marketing Management, pearson education, France.

12. C.HAMON & P.LEZIN &Autre: Gestion Commercial et Management De Force De Vente,

édition Dunod, Paris.

13. ClawdiaTomaseDaca: Mercatique et force de vente, Dunod, Paris.

14.  Gary Armstrong, Philip Kotler : Principes de marketing, 11éme édition,
pearsoneducationinc, Paris,.

15.  ).P.Helfer et all Marketing,13emeédition,éditionvuibert,paris

16. Sébastien Soulez et all,marketing :exercices avec corrigés détaillés,5eme édition, lextenso

éditions.
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Murphy, Laczniak, Bowie, and Klein, Ethical Marketing, Pearson, Prentice Hall, London, UK,
2004.

Lynne Eagle, Stephan Dahl (2015), Marketing ethics and Society, 1st edition, SAGE
Publications.

Dr. Mary M. McKinley (eds.) (2012), Ethics in Marketing and Communications: Towards a
Global Perspective, Palgrave Macmillan, UK

Christian A. Conrad (2018), Business Ethics — A Philosophical and Behavioral Approach,

Springer
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Technique, administrative, et sientifique. 3¢éme gdition. Edition laganiére. Hélene.
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Ferrandis Yolande. (2019). La rédaction administrative en pratique. 6 ™ édition. eyrolles,
France.

Garnett, J. (Ed.). (1997). Handbook of administrative communication (Vol. 63). CRC Press.
Kadyss Roselyne, Nishimata Aline. (2020). Rédiger avec succes lettres, e-mails et
documents administratifs 11éme édition. Gualino, Lextenso.

Libaert Thierry, Westphalen Marie-Héléne. (2012). Communicator : toute la

communication d'entreprise, 6¢me édition, Dunod.
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1. RémyMarrone & Claire Gallic, Le Grand Livre du Marketing digital, Dunod, 2018.

Christine Balaguéet David Fayon, Facebook, Twitter et les autres..., Pearson, 2070.

2

3. Jean-Marc Decaudinet Jacques Digout, E-publicité, Dunod, 2071.

4. Thomas Faivre-DubozetRaphaélFétique, Web Conversions, Dunod, 20170.
5.

Thomas Faivre-Duboz, RaphaélFétique et Antoine Lendrevie, Le Web marketing, Dunod, 2077

6. Nicolas Malo et Jacgues Warren, Web Analytics, Eyrolles, 2009
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The program is designed for students majoring in Economics, Commerce, Management,
Accounting and Finance who wish to improve their language skills in specific contexts. It focuses
on providing students with a good mastery of the English language along developing solid
competencies in the above-mentioned fields of expertise. The lessons cover a wide range of topics

in each specialty.

: dgllal| Aapull Cdylal

Students must have successfully completed the lessons of 1,52, S3, S4 and S5. They should have
developed a strong understanding of the basic concepts related to their fields of expertise,
namely, Economics, Trade, Accounting, Management, and Finance as well as improved their

verbal communication skills.

Balll Ggizma
— -Writing emails using formal and informal styles
— Email etiquette
— Practice
— Ethical issues in Digital marketing (1)

— Ethical issues in Digital marketing (2)
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Impact of digital media on the marketing mix

Impact of digital media on the marketing mix (examples)
How to plan an engaging website

How to conceptualize an engaging websites

On-page optimization

Off-page optimization

Digital media and marketing principles (1)

Digital media and marketing principles (2)

Introduction to SEM

Site targeting

Campaign creation

:t’."b‘“

C. Farrall and M. Lindsley , Professional English in Use: Marketing, Cambridge University
Press, 2008.

Simon Sweeney (2019). English for Business Communication. Cambridge University Press,

Second Edition.

D. Chaffey and F. Ellis-Chadwick (2016). Digital Marketing. Pearson Education, Sixth

Edition.

Rob Stokes (2013). eMarketing: The Essential guide to Marketing in a digital world. Quirck

Education Edition, Fifth Edition.

lan Mackenzie (2010). English for Business Studies: A Course for Business Studies and

Economic Studies. Cambridge University Press, 3rd Edition.

Unknown (2005). Intelligent Business Course book: Intermediate Business English. Pearson

Longman.
lan Mackenzie (2008). English for the Financial Sector. Cambridge University Press.

Business English pods
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J. Schofied and A. Osborn (2011). Collins English for Business: Speaking. Harper Collins
Publishers.

A. Littlejohn (2008). Professional English Company to Company: A Task-based Approach to

business emails, letters, and faxes. Cambridge University Press, 4th Edition.

Bill Mascull (2010). Business Vocabulary in Use: Advanced. Cambridge University Press,
2nd Edition.

Handouts with texts and exercises to do.
Nina O'Driscoll. Market Leader: Marketing. Pearson Longman.

Martin Hobbs and Julia Starr Keddle (2002). Oxford English for Careers- Commerce.

Pearson Education Limited. Second Edition, 2002.
lan Mackenzie (2002). Financial English. Christopher Wenger publishing.
J. G. Allen (2004). The Complete Q&A Job Interview Book. John Wiley and sons, 4th Edition.
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s
1. Georges Lewi, Branding Management, Editions Pearson, 2005

2. Jean-Noél Kapferer, The new strategic brand management, London and Philadelphia, 2008

3. Chantal LaiIsabelle Aimé, La marque, Dunod.2016
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1999
3. Ishikawa Kaoru, La gestion de la qualité - Outils et applications pratiques: Outils et applications
pratiques,, Ed Dunod, Paris, France, 1999.
4. Boeri D, Maitriser la qualité Tout sur la certification et la qualité total Les nouvelles normes [SO

9001 version Décembre 2000, Ed. Maxima ,2001.
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3. Mario Mazzocchi, Statistics for Marketing and Consumer Research, SAGE, 2008.
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4. JL.Giannelloni & E.Vernette (2012), Etudes de marché, Vuibert, 3eme édition, Paris,
France ,2012.

5. M.CARRICANO et F.POUJOL (2009), Analyse de données avec SPSS, Pearson Education,
Paris, France, 2009.

6. J.STAFFORD et P. BODSON, L'analyse multivariée avec SPSS, Presses de I'Université du
Québec, Canada, 2006.
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4. Laurence Chabry Florence Gillet-Goinard Raphaélle Jourdan, La boite d outils du
Management de la relation client, 2éme Editions Dunod, 2017
5. Rogen Baran, Christopher Zerres Michael Zerres, Customer Relationship Management,
2074
6. Francis Buttle, Customer Relationship Management Concepts and Technologies, 2éme

Editions, 2009

48 2023-2024 Amalall Badl  Ggwdifwlll Gleie caladl Aasls il



B9 gl Ol gie

S s gwlad!

Ao pulad B g Bus gl el
2.1 5 &g i syl

¥ Bagudd B ool

05 oo !

02 : Jalall

bl A § 5oll) siin § aLri ey cMaGe (o toladS] L] e s Lo ST spdaid] Bl oal
(A e

31053 oall coaly (585 LYl 8 asandll 63liag Rald 3 Raras 5las LI ellac) J) UL oo
sl Jlma & L Ly t53lin o0 (30 i Los ecISla¥ls syl lsylon nlols

eeledll Lin dlinlye o Ul Ko7 iy Dplil] ddecll Jlonis cins) : Hugllall Bacull cylal
el sl e daadl Ggmalll 25T 1 s3aetll Elisolaaly o cllall 058y o

(dlall qaseddl Joadl 3] 8,La¥1 oo B3le JSI Jumdll Sgioedl dputons Bl ) 3Ll Sgime

s94adilly 89all dgl 1gadanll Gagudll 1
Bssaetlly LYl o 2B 2

! Gosudll Aty 0giia 3
Y] Bogaadl) Zalall oLl 4
D5l I Bagalll allai 5
L il § dmiliasy Gouadl 6
) plad L) splacll 7
LYl sl w5l 8

S ETIRA
JLeslly (%60) ogstl) el 03ty LI Jutne by ilg olomie] + poiua ol
(%40)a > oL

49 2023-2024 Amalall Badl Ggwdifwlll Gloie caladl Aasls il



(&) sl 28lp0 « lesnogicas) spa| Ll

Djavlonbek Kadirov, Islamic Marketing: Theories, Practices, and Perspectives, Conscientia
Capital Press, Porirua, New Zealand,2019.

. Atia Alam, Islamic Marketing, Society Publishing, Canada,2018.

Hussain Mohi-ud-Din Qadri Sahab, Islamic Marketing Philosophy and Principles, Minhaj
Publications, India, 2019.

Baker Ahmad Alserhan, The Principles of Islamic Marketing, Gower, London. UK,2015.
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- Bougie, R, & Sekaran, U. (2019). Research methods for business: A skill building approach.
John Wiley & Sons.
- Creswell, ). W. (2014). Research design: Qualitative, quantitative, and mixed methods
approaches (4th ed.). Sage Publications.
- Field, A. (2013). Discovering statistics using IBM SPSS statistics (4th ed.). Sage Publications.
- Frenay, M., & Romainville, M. (2013). L'accompagnement des mémoires et des theses : Presses

universitaires de Louvain.
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Creswell, J. W. (2014). Research design: Qualitative, quantitative, and mixed methods

approaches (4th ed.). Sage Publications.
Field, A. (2013). Discovering statistics using IBM SPSS statistics (4th ed.). Sage Publications.
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Frenay, M., & Romainville, M. (2013). L'accompagnement des mémoires et des théses:
Presses universitaires de Louvain.

Gavard-Perret, M-L., Gotteland, D., Haon, C., Aubert, B., & Jolibert, A. (2012). Méthodologie
de larecherche en sciences de gestion : Réussir son mémoire ou sa these : Pearson.
Neuman, W. L. (2013). Social research methods: Qualitative and quantitative approaches
(7th ed.). Pearson.

Saunders, M., Lewis, P., & Thornhill, A. (2019). Research methods for business students
(8th ed.). Pearson.

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill building approach
(7th ed.). Wiley.

Silverman, D. (2016). Doing qualitative research: A practical handbook (4th ed.). Sage

Publications.
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— Understand and analyse any document dealing with the fields of study.
— Develop critical thinking skills related to analysis and decision making.
— Develop written skills in business contexts.
— Acquire a high level of knowledge of business concepts by using correct vocabulray and
phrases for their specific tasks.
— Develop greater verbal fluency for face-to-face business situations.
tdogllall daull C9ylall
Students must have successfully completed the lessons of S1, 52, S3, S4 and S5. They should have
developed a strong understanding of the basic concepts related to their fields of expertise, namely,
Economics, Trade, Accounting, Management, and Finance as well as improved their verbal
communication skills.
Master 1 program consists of two semesters with 24 seminars, each seminar is 1h30 to prepare
students for various professions in companies with a strong specialization in this field.
Balll gz
— Definition of Digital Marketing Management
— Skills of a Digital Marketing project manager
— Social Networking
— Use of different social media platforms
— Definition of email marketing
— Strategies

— Ecommerce management

— Ecommerce marketing strategies
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The selection process
Types of job interviews
Academic interviews
Dos and don'ts
Common interview questions
Practice job interviews
Role plays
2yl

C. Farrall and M. Lindsley , Professional English in Use: Marketing, Cambridge University
Press, 2008.

Simon Sweeney (2019). English for Business Communication. Cambridge University Press,

Second Edition.

D. Chaffey and F. Ellis-Chadwick (2016). Digital Marketing. Pearson Education, Sixth

Edition.

Rob Stokes (2013). eMarketing: The Essential guide to Marketing in a digital world. Quirck

Education Edition, Fifth Edition.

lan Mackenzie (2010). English for Business Studies: A Course for Business Studies and

Economic Studies. Cambridge University Press, 3rd Edition.

Unknown (2005). Intelligent Business Course book: Intermediate Business English. Pearson

Longman.

lan Mackenzie (2008). English for the Financial Sector. Cambridge University Press.
Business English pods

J. Schofied and A. Osborn (2011). Collins English for Business: Speaking. Harper Collins
Publishers.

A. Littlejohn (2008). Professional English Company to Company: A Task-based Approach to
business emails, letters, and faxes. Cambridge University Press, 4th Edition.

Bill Mascull (2010). Business Vocabulary in Use: Advanced. Cambridge University Press,
2nd Edition.
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Handouts with texts and exercises to do.
Nina O'Driscoll. Market Leader: Marketing. Pearson Longman.

Martin Hobbs and Julia Starr Keddle (2002). Oxford English for Careers- Commerce.

Pearson Education Limited. Second Edition, 2002.
lan Mackenzie (2002). Financial English. Christopher Wenger publishing.
J. G. Allen (2004). The Complete Q&A Job Interview Book. John Wiley and sons, 4th Edition.
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4. Richard M. Hill, Ralph S. Alexander & James S. Cross, Industrial Marketing, 4th Edition.
prentice Hall, 1994.
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2. Wymer Walter; Par Knowles and Roger Gomes, Nonprofit marketing: Marketing

management for charitable and nongovernmental, Sage Publications, 2006.
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- Agung, I.G.N. (2011). Time series data analysis using EViews. John Wiley & Sons.
- Griffiths, W.E,, Hill, R.C., & Lim, G. C. (2012). Using EViews for principles of econometrics.
John Wiley & Sons, Inc.
- Jackson, K, & Bazeley, P. (2019). Qualitative data analysis with NVivo. Sage.
- Mehmetoglu, M., & Jakobsen, T. G. (2022). Applied statistics using Stata: a guide for the
social sciences. Sage.
- Mueller,R. O., & Hancock, G. R. (2019). Structural equation modeling. Routledge/Taylor &
Francis Group.
- Pallant, ). (2020). SPSS survival manual: A step by step guide to data analysis using IBM
SPSS. McGraw-hill education (UK).

- Rddiker, S. (2020). Focused analysis of qualitative interviews with MAXQDA: Step by step.
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